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USPITALITY ESSENTIALS

FSL Hospitality deputy GM Neeraj Katyal speaks to Hotelier Middle East about the company’s products,

why hotels should partner withthe company and what is in the pipeline

FSLHospitalityisamong the Middle East'sleading
distributors of premium productsto the hospitality
industry. Our professional sales, marketing and culinary
team have the hospitality knowledge and the experi-
encetounderstand the operationsand requirementsof
our customersin order to develop customised hospital-
ity solutions, which effectively and efficiently cater to
theirneeds.

Inthe F&Bproductrange, weare the exclusive dis-
tributars of Harney & Sons fine teas, Krogab bag-in-box
juiceand dispensing systemsand Fonte Sole Italian
natural mineral water. Within the non-food category we
distribute Chef Works hospitality uniforms and Suecos
professional footwear.

WHICH HOTELS ARE YOU CURRENTLY

We work with some of the most prestigious and reputed
hospitality brandsin the Middle East such as Emaar, The
Fairmont, The Ritz-Carlton, Four Seasons, Interconti-
nental, Hilton, Sofitel and the Marriott Group to name
afew,andall of whom have entrusted us with their
hospitality requirements.

/HY SHOULD HOTELIERS CHOOSE YOUR

OMPANY OVER OTHER SIMILAR BRANDS
Our focused approach aliows our sales team to develop
extensive product knowtedge which enablesthem to
offer the best tailor-made solution for each customer.
FSLHospitalityis an attractive distribution partner for
leading brands around the world whoareseekinga
footholdin the Middle East; this benefits our customers
asweareableto offer them the most sought-after
global hospitality products from around the world. With
morethan 30years experiencein the food industry,
weunderstand theimportance of timely deliveriesand
pride ourselves on our customer service track record.

HHY SHOULD HOTELS INVEST IN YOUR
After havingsuccessfully established ourselves as the
sole distributor of the chefs’ preferreduniformsbrand,
Chef Worksfor the Middle East, we have carefully

hotelbrands

expanded our portfolio toinclude only the mostinnova-
tive, practicaland highest-quality products which have
alreadybeen proven tobe popularin other markets
across the world

HAVE YOU INTRODUCED ANY NEW PROD
UCT/ATERM RANGES RECENTLY?
The latest addition to our growing portfoliois Harney
&Sonsartisanal teaswhichishighlyregarded asa
premium tea for the luxury hotels and high-end restau-
rants. We havealready seen alot of interest from stand-
alone F&Bvenuesand hotelsalike for many of their tea
flavours. In terms of the existing brandsin our portfolio,
Chef Workshasrecently introduceditsstreet-inspired
Urban Collection of chef jackets, apronsand caps which
immediately garnered support from some of the top
chefs worldwide. Thisline providesaperfect combina-
tion of edgy fashion and forward-thinking functionality.

/HAT IS YOUR MOST POPULAR SELLING

Our Krogabjuice system has become the best selier
duetoitsclosed aseptic dispensing technology which
deliversapurejuice product thatisfree of preservatives
and freshly chilled making it the closest alternative to
afreshlysqueezed juiceatabreakfastbar. The Krogab
systemisan engineering marvel witha quickand easy
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flushing process that takes less thanaminute to clean
andrequiresjust regular water -another reason why it
isour best seller for the efficient solutionit offersand
theassuranceitgives our customers that they are serv-
ing their quests a product which is completely immune
tocontamination and the use of preservatives.

WHAT IS IN THE 2IPELINE FOR YOUR COM-
Withan estimated 260 hotels due to be completed across
the6CCin 2019, inaddition toan ever-growing portfolio
of cafes, barsand restaurants acrosstheregion's
bustling F&Bscene, weare confident that we can experi-
encehealthy and steady growth by continuing to offer
premium products coupled withexcellent distribution
andlogistics, customisation potential and customer
service. Wealsoplan tolistentoand subsequently cater
to the marketin apersonalised manner by investingin
technology tomonitor customer feedback. Knowledge
ispower and when coupled with great products, it can
certainly make us stand outas one of the premium
hospitality suppliersinthe industry. Weareaprogressive
and forward-thinking company which paysattention to
global food trendsandareconsidering addingavegan
productrange to our portfoliointhe near future tosatisfy
thegrowingregional demand thatisemerging duetothe
growing number of flexitariansand vegans.




